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[bookmark: _GoBack]Competition is one the key features of business industry wherein organization competes with each other, sometimes even competing with themselves in order to earn public support, every single day. For this reason, competitive strategies are playing an integral role in the success of every business organization. One of the effective and efficient competitive strategies in the field of business industry is the niche cost leader. It seeks to dominate the sensitivity of the price in the market segments. It aims to set specific prices which are much lower than its competitors and still profitable. In addition, niche cost leader is a strategy that primarily focuses on the low end and traditional segments of the market wherein a business company can acquire competitive advantage through making production and material cost to a minimum, keeping research and development, and enabling the organization to compete based on the price which will be much lower than the average. The major tactics of the niche cost leader strategy are research and development, marketing, production, and finance. Through research and development, the traditional products will migrate into the low-end segment while the high product will migrate to the traditional segment. Then, the company will try to keep at pace with the accessibility and awareness with the products of the competitors. A revision of the current situation will take place in order to decide whether the budgets for sale and promotion should be reduced or if the company should continue to match with the competitors. Also, an increase in the automation levels of the company’s products will be conducted. Lastly, the company will finance the investment through long-term bond issues and supplementing the current stock offerings through a needed basis (Sajeesh, Raju, & Aresty, 2007). A Christian perspective has the ability to constrain the niche cost leader strategy. For instance, the concept of attacking the business competitors with intent of killing them in the rival firm can constraint the strategy since its main objective is to provide the lowest price possible in order to win the competition. 
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